
 

 

13th September 2019 

 

Ms Michaela Williams 

Digital Identity: Call for Evidence 

Department for Digital, Culture, Media & Sport 

100 Parliament Street 

London 

SW1A 2BQ 

 

Dear Ms Williams 

 

ACS Submission - Digital Identity Call for Evidence 

 

ACS (the Association of Convenience Stores) welcomes the opportunity to respond to 

the Cabinet Office and Department for Digital, Culture, Media and Sport’s call for 

evidence on digital identity. ACS is a trade association representing 33,500 convenience 

stores which trade across the UK. Members include the Co-op, One Stop, Costcutter, 

Spar UK and thousands of independent retailers. 

 

We welcome the government’s commitment to enable a digital identity system fit for the 

UK’s growing digital economy. ACS’ interest in the development of digital identity relates 

to how it can be used for age verification purposes, including the sale of age restriction 

products online as well as the presentation of digital ID in-store. We believe that digital 

identification can play a positive role to make it more convenient for consumers to 

present proof of age and to make the age verification process more efficient for retailers. 

One of the top triggers for violence and verbal abuse is enforcing age restricted policies, 

and we are interested in exploring what role digital identification can play to reduce 

confrontation when staff ask for proof of age.  

 

ACS recently developed Assured Advice with our Primary Authority partners Surrey and 

Buckinghamshire Trading Standards to provide clarity for retailers on the law regarding 

the role of age verification for the delivery of age restricted products. The guidance 

covers three areas including where the retailer is in control if the delivery, the retailer 

contracts third party for delivery, or where the order is placed through a third-party 

application or service. ACS’ Assured Advice was also updated to reflect the latest 

developments regarding the presentation of digital ID. The guidance sets out that digital 

ID can be used to demonstrate proof of age for age restricted products as long as the 

operator the digital verification scheme can demonstrate compliance with BSI PAS 1296 

Online Age Checking: Provision and Use of Online Age Check Services. The guidance 

also clarifies that digital ID may not be used to demonstrate proof of age for the 

purchase of alcohol. A copy of the guidance is enclosed for reference.  

 

 

 

 

 



 

 

 

The Licensing 2003 Act currently limits what identification can be used to purchase 

alcohol as it requires that proof of age feature a photograph, date of birth, a holographic 

mark or an ultraviolent feature. The requirement for a holographic mark or an ultraviolent 

feature means that digital ID cannot be used as proof of age to purchase alcohol which 

may act as a potential barrier for its future growth. Industry has been in discussions with 

the Home Office to clarify whether there would be scope to allow the use of digital ID. 

The Proof of Age Standards Scheme (PASS) are currently developing minimum 

standards for the presentation of digital ID, through a sub-group that I am chairing, which 

could allow the Home Office in the future approve PASS-accredited digital proof of age 

alongside PASS-accredited physical proof of age.  

 

For future digital proof of age schemes to be as successful as its physical counterparts, 

we believe that they must be universal and comprehensive in its coverage of age 

restricted products. Therefore, the government need to think carefully about how these 

services will be provided in the market and the cost associated for retailers. If retailers 

were to face significant costs associated with verifying digital proof of age this would act 

as a barrier to the growth of digital ID market. It could also make the schemes confusing 

for consumers and could mean retailers are more reluctant to accept the form of 

identification.  

 

As part of the next steps following the call for evidence, we believe that the Cabinet 

Office and the Department for Digital, Culture, Media and Sport should work with the 

Home Office on how digital ID could be used as proof of age for alcohol in the future.  

We would welcome the opportunity to meet with officials to discuss the presentation of 

digital identification in store in more detail.  

 

For more information about our submission, please contact Julie Byers, ACS Public 

Affairs Manager by emailing Julie.Byers@acs.org.uk. 

 

Yours sincerely 

 

 
 

James Lowman 

Chief Executive 
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