If anyone reading this doesn’t know that it’s ACS Summit09 on 30 April then something has gone wrong with our marketing so get in touch and let us know how we can keep you better informed – or even better go to the events section of this web site and sign up to attend.  Incidentally, I’m not a big fan of conferences which is why ours is a bit different with lots of film, text questions, speakers who you won’t have heard before, a mix of independents and corporate leaders, and generally an ethos of trying to entertain people.  I want people to engage with Summit in the same way they engage with a really great documentary on TV, with the added bonus of being able to talk to the experts face to face.

We try to market the event on the basis that when retailers get together, they learn something, they become inspired and they go away more motivated and knowledgeable than when they arrived.  I passionately believe that this is the case, but I think that these principles apply as much to community work as they do to industry events.  

I am constantly astonished by the range of innovative activities that retailers undertake in their community.  Over the past year I’ve heard about ward panels of police, councillors and retailers talking about tackling local issues (result: rapid police response times and a virtual end to crime in that store), about paying staff for time taken for voluntary work in the community (result: a massive increase in staff retention and immeasurable benefits for local people), and about campaigns to get the local great and the good to live only on products bought from local shops and suppliers (result: a massive PR coup and huge profile for local independents).

And I know that’s just the tip of the iceberg.  Our three Community Heroes finalists are some of the very best examples of retailers taking effective community action and rather than talking about them in detail have a look at them (and vote for your favourite) on the site.

I suppose my point here is very simple – that community work isn’t actually just about helping other people.  It’s about you and your state of mind and your approach to your business.  I’m sure that all the retailers I’ve referenced above would say that their work has helped them commercially, but isn’t it more about the lift we get as individuals knowing we have done the right thing and that we’ve developed as people by taking part in that activity?  I think that, hopefully in a similar way to our conference, retailers emerge from their community work energised and motivated to do more and to take their business forward.

